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Trust Facts

Launch date: 1926
Wind-up date: None

ISIN: GB0008825324

TIDM code: TMPL

Year end: 31 December
Dividends paid:

Quarterly in March, June,
September and December
AGM: March

Benchmark: FTSE All-Share

Association of Investment Companies
(AIC) sector: UK Equity Income

ISA status:
May be held in an ISA

Capital Structure:

Share class No. in issue Sedol
Ordinary 66,872,765 0882532
Debt:

5.50% Debenture Stock 2021 £38m
4.05% Private Placement Loan 2028
£50m

2.99% Private Placement Loan 2047
£25m

Charges:
Ongoing charge: 0.49% (31.12.17)
Includes a management fee of 0.35%

Auditors: Ernst & Young LLP

Investment Manager:
Investec Fund Managers Ltd

Portfolio Manager: Alastair Mundy

Portfolio Manager start date:
1 August 2002

Registrars: Equiniti Ltd

Secretary:
Investec Asset Management Ltd

Depositary & Custodian: HSBC Bank Plc

The Company's gearing and discount
management policies can be found at
https://www.templebarinvestments.co.uk/invest
ment-approach/investment-policies/

Trust Objective

To provide growth in income and capital

to achieve a long-term total return greater
than the benchmark FTSE All-Share Index,
through investment primarily in UK
securities. The Company’s policy is to
invest in a broad spread of securities with
typically the majority of the portfolio
selected from the constituents of the

FTSE 350 Index.

Top Ten Equity Holdings (%)’

Capita Plc 6.9
GlaxoSmithKline Plc 6.3
Royal Dutch Shell Plc 6.2
HSBC Holdings Plc 5.7
BP Plc 5.3
Lloyds Banking Group Plc 4.1
Grafton Group Plc 3.9
Barclays Plc 3.9
Royal Bank of Scotland Plc 3.9
Travis Perkins Plc 3.8
Total 50.0
% of total assets, including cash
Sector Analysis
Financials 23.9
Industrials 23.1
Consumer Services
Oil & Gas
Cash & equivalents
Health Care
Consumer Goods
Utilities
Physical Gold & Silver
Basic Materials
Telecommunications
30

% of Portfolio
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Financial Data

Total Assets (£m) 993.1
Share price (p) 1272.0
NAV (p) (ex income, debt at mkt) 1337.5
Premium/(Discount), Ex income (%) -4.9
NAYV (p) (cum income, debt at mkt) 1366.0
Premium/(Discount), Cum income (%) 6.9
Historic net yield (%) 3.4
Dividend History

Type Amount (p) XD date Pay date
2" interim 8.75 06-Sep-18 28-Sep-18
1tinterim 8.75 07-Jun-18 29-Jun-18
Final 17.48  08-Mar-18 29-Mar-18
3 interim 8.33 07-Dec-17 29-Dec-17

Performance (Total Return)

Cumulative Returns (%)

Share NAV FTSE
Price All-Share
1 month -2.8 -2.8 -2.8
3 months -2.3 -1.3 -1.7
1 year 1.7 3.4 4.7
3 years 26.5 31.3 33.7
5 years 28.9 39.0 44 1
10 years 194 180.8 105.5
Rolling 12 Month Returns (%)
Share NAV FTSE
Price All-Share
31.08.17-
31.08.18 1.7 3.4 4.7
31.08.16-
31.08.17 20.4 15.9 14.3
31.08.15-
31.08.16 3.2 9.6 11.7
31.08.14-
31.08.15 -7.2 -3.8 -2.3
31.08.13-
31.08.14 9.8 10.2 10.3

Performance, Price and Yield information
is sourced from Morningstar as at 31.08.2018

Past performance should not be taken as a guide to the future and dividend growth is not guaranteed. The value of your
shares in Temple Bar and the income from them can fall as well as rise and you may lose money. This Trust may not be
appropriate for investors who plan to withdraw their money within the short to medium term.
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Manager’s Commentary
Thought for the month

A lot of the work our team does involves extensive use of
statistics. A lot of these are from company report and accounts
and can usually be trusted (although fraud and human error are
risks to be aware of). However, we also come across data and
particularly graphs from a number of other sources. And this is
where the fun really begins. All reports we read are written for a
reason and this reason tends to create a bias. A trade body might
be trying to put its numbers in the best light, an investment bank
analyst might be trying to prove a point — positive or negative -
and an ‘independent’ research house will have a company or
companies sponsoring its work. This often encourages the reader
to jump to an incorrect conclusion or to give excessive credit to
analysis conducted with the use of flaky assumptions.

So welcome to the chartists’ wall of shame...

The classic is to use a graph with no scale. Here’s one from
Tesco a few years ago (Fig. 1).

Fig. 1 Over/under trade by category vs competitor

Source: Tesco

Clearly (sic) the company was illustrating that a significant
opportunity existed to trade better versus their competitors, but

the chart provides the reader with absolutely no guidance whether

these differences are massive or miniscule.

Sainsbury also offer some charts which are a challenge for

investors to interpret. Here’s one encouraging investors to believe

that the reduction in promotions has helped win market share.
Without two scales the chart is meaningless (Fig. 2).

Fig. 2 Promotional activity and market share
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When a scale is used it can mislead. Often it does not start at
zero (thus exaggerating the change). In Figure 3, Sainsbury is
encouraging investors to appreciate the big lead it has in
customer satisfaction over its closest competitors and how
customer satisfaction itself has been growing. However, the scale,
by starting at 70, significantly overstates the data. A fairer
interpretation of the chart is that most people are satisfied with
their shopping experience at the Big 4 and there has been, given
the margin for error in this type of survey, no meaningful change
in responses over the last 3 years.

Fig. 3 Superstore customer safisfaction index
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Source: J Sainsbury

Often time periods used on charts appear arbitrary. To quote a
colleague, ‘is that performance since launch or lunch’. For
example, to put equity valuations in context should one use the
last 100 years (which would include many periods of low
valuations) or use, say the last (more highly rated) 30 years?

Pie charts can also be used in manipulative ways. For example,
3D pie charts make the items closer to the reader appear larger
than they are in reality compared with competing pies. Here’s a
ready-made pie from those helpful folks at Wikipedia. (Fig. 4)

Fig. 4 Comparison of pie charts

Misleading pie chart

Regular pie chart
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Source: NiA

Sometimes headings are used to convince the reader of an
attribute that is far from obvious...(Fig. 5)

Fig. 5 WOR vs oil price — close correlation continues

AS uSSeL

v 1 e | J’_‘-/H"
& 'f,_AJ'L\/ o v L 530

- o \t: -3’ -ﬂk .:\ ;3— 3(\'
P P P

— WOR share price (LS}

Source: FactSet, Macguarie research



Templefs
Investment Trust PLC B a r

...or just completely incorrect. +0% appears to be considered
‘strong’ at fertiliser company Yara...(Fig. 6)

Fig. 6 Strong deliveries in Europe, slow in US
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And whilst not strictly a graph, my colleague Steve felt that the
sports equipment manufacturer Asics was worthy of a call-out for
its efforts to convince readers that a tick is equivalent to a
success...even though sales in Americas ‘significantly
decreased’. (Fig. 7)

Fig. T Asics key results for FY2018
KEY POINTS OF CONSOLIDATED RESULTS FOR FY20ME O & asics

+  Balesin China increased by 20%. However, total sales
and profit decreased on a consolidation basis.

v Salesin Americas significantly decreased. Sales in
Japan decreased and sales in EMEA also decreased
on a currency neutral basis. Increased sales in East
Asia due to strong sales in China.

Source: Asics

And if all else fails perhaps it is useful to create a chart which is
completely unintelligible (Fig. 8)

Fig. 8 Semiconductor inventory life cycle
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Perhaps, the most worrying charts are those which use data
which are total fantasy. Usually one would imagine that this
concern would cover forecast data but it often includes historic
data too. For example, in Figure 9, in 2011 IDC, a provider of
market intelligence for a variety of consumer technology markets
downgraded historic data by around two thirds compared with the
data it had used in 2010. (The line with blue circles was replaced
with the line in red triangles).

Fig. 9 US pringer annual page volume 06-15:
companson of 1011 forecasts
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What lessons can we draw from this? Graphs are often created to
prove a biased conclusion using data which has been
manipulated, incorrectly calculated or simply made up. Handle
with care.

PERFORMANCE - COMPETITION
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“I never trust
anything that
hasn't got scales”

A portion (60%) of the Trust’s management and financing expenses are charged to its capital account rather than to its income,
which has the effect of increasing the Trust’s income (which may be taxable) whilst reducing its capital to an equivalent extent.
This could constrain future capital and income growth.

The effect of borrowings to finance the Trust’s investments is to magnify the volatility of its price and potential capital gains and
losses. We recommend that vou seek independent financial advice to ensure this Trust is suitable for vour investment needs.

Contact us

Post

Company Secretary

Investec Asset Managemsant Limited
Woolgate Exchanage

25 Basinghall street

London

EC2V 5HA

Investor Services
Phone: 020 7597 1800
Fax: 020 7587 1818
Email: enguiriesi@investecmail com

Broker Support

Phone: 020 7597 1800

Fax: 020 7597 1919

Email: enguiries@investecmail. com

Dutside the U5, telephone calls will be recorded for training, monitoring and regulatory purposes




